Count on

News &£

2025 MEDIA KIT

Nexstar

ADVERTISING



NEXSTAR: THE LARGEST LOCAL BROADCASTER IN THE U.S.

Nexstar provides exceptional local content and network programming to inform and entertain viewers, while providing premium,

scalable, national and local advertising opportunities for advertisers and brands across all screens and devices.

Broadcast
Coverage:

Digital
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HOW YOU KNOW US
NEWS 2, CW LOWCOUNTRY , COUNTON2.COM

For over 60 years we have served the community as a local broadcaster. Our ,, u | E ----- ’
anchor team is among the most experienced in the market. Our news T
operation is hype#focused on delivering a quality news product to our

community. Being a credible and authoritative news source is our highest

priority. o0Count On 26 is our br ano:¢

Our onair viewership includes over 300,000 adults with an average HHI iof -

$95K. Our digital platforms reach over 1 million users per month.
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Charleston SC DMA

DMA Map & Market Rankings

2025 Charleston, SC Market CHARLESTON, SC

Market Rank #85 399,960 TV HH
African American Rank #53 99,180 TV HH
Hispanic Rank #99 23,450 TV HH
Asian Rank #81 9,670 TVHH
Caucasian 67% TV HH
African American 25% TV HH
Hispanic 6% TV HH
Asian 2% TV HH

Market Penetration

BBO Homes (Streaming

Only) 29% TV HH

Cable 21% TV HH

ADS (Satellite) 29% TV HH

OTA (Over The Air) 21% TV HH

OUT OF 210
Charleston, SC DMA Total 6 count!es TV HH . Savannah. 399,960 TV HH'S

Metro 3 counties T™VHH

Remainder DMA 3 counties TV HH Nielsen TV DMA® Region o City wmmm Stateline | | Metro/Central DMA Area

. Remainder DMA
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Charleston SC DMA

DMA Map & Market Rankings

CHARLESTON, SC

Berkeley
Charleston 180,930 45.2%
Colleton 15,940 4.0%
Dorchester 64,060 16.0%
Georgetown 28,710 7.2%
Williamsburg

South Carolina

Two counties represent nearly
70% of the TV Households in
the Charleston, SC DMA.

The remainder includes all
counties with 16.0% or less of
the DMA TV Households.

Of the 399,9600 TV HH
in the Charleston, SC

DMA, there are 343,350 RY OUT OF 210
TV HH in the 3 metro 399,960 Tv HHls

counties making up
85.8% of the DMA.

Nielsen TV DMA® Region e City === State Line J Metro/Central DMA Area

. Remainder DMA
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Our Demographics

To be the most trusted, meaningful, and authentic source of information, education, and entertainment content for therCtariawnity,

businesses, families, and people we serve.

WCBD DEMOGRAPHICS

WOCED adult viewer breakdown

AGE SUMMARIES

Il rce 20 (3%)
AVERAGE AGE AGE 21-34 (3%)

5 5 Bl ncE 3549 (18%)
I AcE 5069 uas)
|

YEARS OLD

AGE 704 (25%)

PROJECTED VIEWERS

309,459

MARRIEDTES%) | T
NOT MARRIED (37%) Q
------------ Q-0

= L L

INCOME

104,681

AMERAGE HOUSEHOLD INCOME

YOUR VIEWERS’
LOCAL MARKET

EDUCATION

CHILDREN .
22

have at
|t

sst one child age
17 or under living
in their household

<> Nielsen

Key Takeaways

A Our viewership comprises individuals with an
average age of 55
A This audience typically possesses significant
disposable income
A 44%o0f household viewers have an income of 100K
or higher
78%o0f our viewers own their own residence
73%o0f viewers have their own investments

To 3>
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News 2Viewer Profile

TOTAL # OF TARGET VIEWERS

309,459

AVERAGE HH INCOME

$104,681

EDUCATION

%

40

hold a college
degree or

h

Nielsen Scarborough, Charleston,

higher

GENDER
B VALE (51%)
FEMALE (49%)

ETHNICITY

Bl \White (720)
- AfricanrAmer (19%)

AVERAGE AGE

Sl

YEARS OLD

Asian (2%)
I Other (2%)

CHILDREN AT HOME
[ 4
%

22

HOME OWNERSHIP

78

44

have an annual

household income
of $100K or higher

Own Their Own
Residence

At least one child age

17 or under living
in their household

SC 2025 Release 1 Total (Dec 2083024/May 2024 Dec 2024) cume Target: Broadcast stasoviewed past 7 daysVCBD

AGE GROUPS

Less than $75K

MARITAL
STATUS

- MARRIED 63%)

P1824 (3%)

P2534 ©%)

- NOT MARRIED 87%)

P3549 (18%)
P5064 (31%)
P65+ (39%)

WCBD INCOME LEVELS -
ANNUAL

37%
14%

$75K-$99,999

7%
]
$250K or more

$100K-$249,999

Count on

«** Nielsen News

o/}



WCBD Viewer Profile

Gender Age Range Children in HH Education
A18-24
AB5+ AE.34 . PY 55%
do 2 2 % -
= | 16% |
16%
A35-44 _
A55-64 ﬁ High  College Post
School Graduate
Male Female A45-54 Grad
Household Income Home Ownership Home Value
13% D , Own homes
18% \\F\F are home with a value of }'/ =
= $0-$49,999 = $50k - $74,999 owners at least $250k 7 s

W R

P

$75k - $99,999 = $100k+

Count on

@ comscore News £
Source: Comscore, Program Ranker, Market: Charleston, SC, Stations: WCBD Date: Dec 30, 2024 i Jul 20, 2025 Time Period: M-SU 3a-3a -



CW Viewer Profile

TOTAL # OF TARGET VIEWERS o O
GENDER ETHNICITY AGE GROUPS
67,077 B VAEES B wneeow B P2 HARITA
FEMALE (55%) .
AVERAGE HH INCOME i AfricanAmer G%%) [l P2534 (11%) - MARRIED (47%)
AVERAGE AGE Asian (%) P3549 (25%) B noT MARRIED (53%)
$74 ’ 535 I Other (0%) B P5064 (29%)
I P65+ (32%)
YEARS OLD
EDUCATION CHILDREN AT HOME HOME OWNERSHIP

o INCOME LEVELS - ANNUAL

%

25 53"

Are Pet Owners - 6% 26% 5%
—— | -

Less than $75K $75K-$99,999 $100K-$249,999 $250K or more

23"

At least one child age
17 or under living
in their household

\ hold a college
degree or

higher

Nielsen Scarborough, Charleston, SC 2024 Release 1 Tot 23 / DecJun 2024) cuméd arget: Broadcast stations viewed past 7 days: CW . H Count on
: o e i@t <> Nielsen News &£
/]



TELEVISION OFFERS INFLUENCE

When asked nHave TV ads I nfWhemcwidsi t i n
your online search selectioms?®pp, do vy

% A18+ Al18+

Yes
859%

. . HEY keaia Count on
Source: GfK TVB Purchase Funnel 2024; A18+, A1834, A18-49, A25-54, A35-64, A35+ I VL)&s News
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THE HALO EFFECT

Advertising | n

11 s brand saf e, l ncreases trust,

Consumer Trust In The news Trust Halo News Drives
News for Brands Consumer Action

To what degree do consumers plagll How does the association betwee What additional brand benefits arg
their trust in news? trusted News sources and the result of ad adjacencies withi
advertising impact brand trusted News sources?

perception?

Count on

News £



THE HALO EFFECT

How Advertising in News Benefits Brands

EX{ SIGN UP

Weather ~ v Features v Living Local v ContactUs ~ About Us ~

A 7in 10 Consider their preferred News £ A
sources to be trustworthy V. D af » The Heritage on Lake Martin
L

With stunning lakeside living, here families will build
e — A e e > 7_7777;7 ﬁ_',,,,,:,,

A Advertising in News creates a consumer
trust halo for brands across all advertising

The Heritage Lake Martin

Vertlcals COUNT ON 2 HEADLINES »
‘ ! ° Omeisemv%:ﬁrmse
A 47% of consumers report that advertising , o
. . .. . e Town ofMoncks Cornerboomswﬂ.h
INn News increases positive perception of new development S B oA
brand attributes .gmff?sesmnoadonjom ?% | v -‘ -
o _ ‘ i | ot - - Opening day of Charleston’s longtime mgﬁg:chingfo' loose primate in
A 42% of consumers say advertising in news et
drives brand engagement and action it ey b ® e o 1 I FEISEST  BNY Dpuiessy ovmeris i
y I0r o e for loose primate/ape ...

op erator who fell into » Isolated showers, thunderstorm

> threat for Friday
coal plle Neaherie S AN 08 Early voting for statewide
Georgetown County News Tes Twcoday

Count on

News £



1,950,128

AVERAGE PAGE VIEWS PER MONTH

852,360

AVERAGE MONTHLY VISITORS

(o]

60%

40%

20%

0%

0%

COUNTONZ2.COM USERS

AGE

67%

30%

18-24 25-54 55+

Count on

News £,



Counton2.com Products

Pre-Roll Video

Outstream Video

wsianur @ 94° CHARLESTON

Mobile Video Overlay
In Banner Video Ads e s
Sponsorships '
Native

Lifestyle Video Segments

DHEC to become

Live stream News 2 b A

Health come July 1

Display Ads e

e T T i i megat V1 ke ' DHEC to become

Rich Media Department of Public

Takeovers

App Opens

<K<K <LK <LK <LK LK LK LK KLKKLKKLK KL

Interstitials

Count on

News £,



WCBD+ Charleston

Introducing our new CTV
Streaming App!

Now available on Apple TV, Roku and
Amazon Fire streaming devices and
connected Smart TVs.

WCBD+

WCBD + CHARLESTON
Watch all the top stories from our daily
broadcasts, as well as stories developing in

CHARLESTON

The app is available to download f&tfREEN these app stores!
News &£



WCBD + What Is WCBD+

CHARLESTON

A 24-hour live streaming featuring all Count on News 2
newscasts, lifestyle, sports programming and more
A Live breaking news coverage
At N2aIN}YYAYy3I FNRY bSEaidl NRa b
affiliates
A Ondemand programming
A The most popular content our viewers enjoy
A Latest News
A Weather
A Sports
AWSRQa W2dzNYy I f a
A Grace On The Go
A Pets on 2 Segments
A Loving Living Local with Libby James

*CTV programming subject to change Count on

News £,




’Lovmg LIVING LOCAL (Lifestyle Segment)

Charleston, South Carolina

ABOUT THE SHOW
Living Local airs Monday through Friday @ 1230pm on NBC, News 2. It focuses on providing our audience with

informative, useful, and enlightening content. The program features a variety of community organizations, local
businesses, and events happening across the Lowcountry:.

BEA PARTOF THESHOW! LIVING LOCALSEGMENTS
Segments are centered around 2-3 topics provided by the interviewee and shot on location (or zoom). Through
thoughtful conversation, we have a 2 to 3 minute interview. Thesesegments are pre-produced, unscripted and we

look to capture footage and/or use photographs/video that best describe the personality and/or atmosphere of the
Interview/business.

Produced program will air- - 3x - on - " WCBDUs - Li vi ng
Air Dates based on availability and time frame of the segment
Living Local segment link (to view)-for sharing/posting

Segment uploaded to our Living Local page

Each aired segment will reach approximately 9,000
households
2 Staticsocial media posts

A I1G: LivingLocalCHS

A FB: Living Local Charleston

Host
Libby James

(1 segment, 3 total airings)
2 Social Post U Meta

Count on

News




WCBD Sports Viewer Profile

Gender Age Range Children in HH Education
A18-24

AB5+ 57%

A25-34

#25%

A35-44
High College  Post
A55-64 School Graduate
Male Female A45-54 Grad
Household Income Home Ownership Home Value

/4% 68%

s &
4

13$>17% %\v z are home Own homes

with a value of
owners S

= $0- . § at least $250k -
$0-$49,999 $50k - $74,999 .r,—'_n—"—l_ll

= $75k - $99,999 = $100k+

Count on
|
comscore Source: Comscore, Program Ranker, Market: Charleston, SC, Stations: WCBD Date: Dec 30, 2024 i Jul 20, 2025 Time Period: M-SU 3a-3a Sports Only News \"L



More Fans Watch the NFL on WCBD than Any Other Local Station

43,283

\"A Average NFL Audience

FOX¢Z)

WTAT « CHARLESTON

35,571

| —— | g |

11,990 . oo
News £

. comscore



WCBD NFL Viewers

A

W 5%
18% 16%
18% 6% I

18%

AGE RANGE

30%
Children
Present

Some HS HS Some College Grad
Diploma College Graduate School

m Al18-24 = A25-34 m A35-44 m A45-54 m A55-64 = A65+

A2/ TOP STREAMING SERVICES

NETFLIX

TOP OCCUPATION CATEGORIES < 44%

‘b have a HHI
of $100k+

Facebook prime video
\/‘7
71% A 33% ~
Active Professional Professionak own |y listento a?sﬁb' +
Military ~ Technical Management Home \ )i podcasts P
= comscore Source: ComscoreTV, Program Based Ranker, WCBD, Date: 7/29/202£2/9/2025. NFL Games Only including AT

Superbowl Men/Women based on Persons M2+ and W2+ Advanced Audience metrics based on HH With News \"A



Biggest Moments

THE SUNDAY NIGHT el
THANKSGIVING DAY
USOPEN OPEN o = PARADE
20t Season
’3"_‘ UL3>.-. u.3>.--
Jun 18 21 Jul 12 19 °Ps rawbDaos, . Nov 27

Feb 14 16 May 3 Sept 257 28

SNL et ‘@ hﬁ‘
DERBY ‘o ‘
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Biggest Moments

“ A Y . THE o *macys
MILAN CORTINA wHImA .
P MIANGTINA 2026 E}PUIVUHS USOPEN MOPEN SUNIAY MIGHT (FlNALs THANKSEIVING DAY =
QRO (s - _ PARADE
20 Anniversary
H, 9, . u
Feb 6 22 Mar 6- 15 Jun 18 21 Jul 12r 19 Nov 26

‘ SRl Feb 13 15

SUPER BOWL @ \
FAALL e
LX | QMM | e [{wnea (BIS

Count on

News




What to Watch: NBC September 2025

WEDNESDAY THURSDAY FRIDAY SATURDAY SUNDAY

8y

& ZNBC September 2025 kg

2053

MONDAY TUESDAY

7:00

"u‘ : N

8:00

LAW 8. ORDER

SPECIAL VICTIMS UNI DATELINE = ""' L R
,I/.: »\(\

BRILLAMNT

MINDS

Count on
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What to Watch: NBC October 2025

MONDAY TUESDAY WEDNESDAY THURSDAY FRIDAY SATURDAY SH:VDAY
7:00 Sz
e ~NBC October 2025 FUTHELLIGHT
= ~

8:00 e
8:30

9:00

9:30 ¥= \

LAW & ORDER AR
SPECIAL VICTIMS UN DATEL' N E <

10:00

BRILLMDMNT

MINDS

Count on
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What To Watch: CW Fall 2024 Primetime Ling 8025 Coming Soon

Count on

News &£



Welcome The NBA on NBC/Peacock Starting October 2025! o

By LN NBC lpfﬂCOCk

1] l"‘cm_-s'

o/}



Home To The NASCAR XFINITY Series

THE NEW HOME OF
NASCAR’S XFINITY SERIES

IENASCAR

BEGINS SEPTEMBER 20

Alnlkog

Count on

News £,




Looking Ahead: 2026 Winter OlympaMilan Cortina




