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NEXSTAR: THE LARGEST LOCAL BROADCASTER IN THE U.S.
Nexstar provides exceptional local content and network programming to inform and entertain viewers, while providing premium, 
scalable, national and local advertising opportunities for advertisers and brands across all screens and devices.

IND

Broadcast 

Coverage:

Digital 

Reach:

364 201 
Stations

117 
Markets

70% 
U.S. HH

Local Websites 
& Mobile Apps 

104M 
Monthly Unique Users

*Source: Nielsen Universe Estimates 2023 - 24

41 41 40 32 31 23

Reaching



For over 60 years we have served the community as a local broadcaster. Our 

anchor team is among the most experienced in the market. Our news 

operation is hyper-focused on delivering a quality news product to our 

community. Being a credible and authoritative news source is our highest 

priority. òCount On 2ó is our brand and reflects our mission.

Our on-air viewership includes over 300,000 adults with an average HHI of 

$95K. Our digital platforms reach over 1 million users per month.

HOW YOU KNOW US
NEWS 2 , CW LOWCOUNTRY , COUNTON2.COM



Charleston SC DMA
DMA Map & Market Rankings



Charleston SC DMA
DMA Map & Market Rankings



To be the most trusted, meaningful, and authentic source of information, education, and entertainment content for the Charleston community, 

businesses, families, and people we serve.

Our Demographics  

Key Takeaways 

Å Our viewership comprises individuals with an 
average age of 55
Å This audience typically possesses significant 

disposable income 
Å 44% of household viewers have an income of 100K 

or higher
Å 78% of our viewers own their own residence 
Å 73% of viewers have their own investments 
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AVERAGE AGE

YEARS OLD

At least one child age

17 or under living

in their household

EDUCATION

40
%

hold a college

degree or

higher

AGE GROUPS

P18-24 (3%)

P25-34 (9%)

P35-49 (18%)

P50-64 (31%)

P65+ (39%)

TOTAL # OF TARGET VIEWERS

309,459
AVERAGE  HH INCOME

$104,681

MARITAL
STATUS

MARRIED (63%)

NOT MARRIED (37%)

CHILDREN AT HOME

42%

14%

37%

7%

Less than  $75K $75K-$99,999 $100K-$249,999 $250K or more

WCBD INCOME LEVELS - 

ANNUAL

Nielsen Scarborough, Charleston, SC 2025 Release 1 Total (Dec 2023  ̄Jun 2024/May 2024 ̄ Dec 2024) cume Target: Broadcast stations viewed past 7 days: WCBD

GENDER

MALE (51%)

FEMALE (49%)

News 2 Viewer Profile

Own Their Own

Residence

78
%

HOME OWNERSHIP

have an annual

household income

of $100K or higher

44%

22
%

ETHNICITY

White (77%)

African-Amer (19%)

Asian (2%)

Other (2%)



WCBD Viewer Profile

Home OwnershipHousehold Income

9%

16%

17%

15%

18%

25%

A18-24

A25-34

A35-44
A55-64

A65+

A45-54

Age Range

22%

55%

16%

High
School
Grad

College Post
Graduate

Education

75%

Children in HH

22%

Home Value

Source:  Comscore, Program Ranker, Market:  Charleston, SC, Stations:  WCBD Date:  Dec 30, 2024 ï Jul 20, 2025  Time Period:  M-SU 3a-3a

67%
are home

owners

Own homes 

with a value of 

at least $250k

44%

56%

Male Female

Gender

39%

18%
13%

30%

$0-$49,999 $50k - $74,999

$75k - $99,999 $100k+
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AVERAGE AGE

YEARS OLD

At least one child age

17 or under living

in their household

23
%

EDUCATION

25
%

hold a college

degree or

higher

AGE GROUPS

P18-24 (3%)

P25-34 (11%)

P35-49 (25%)

P50-64 (29%)

P65+ (32%)

TOTAL # OF TARGET VIEWERS

67,077
AVERAGE  HH INCOME

$74,535

MARITAL
STATUS

MARRIED (47%)

NOT MARRIED (53%)

CHILDREN AT HOME

63%

6% 26%
5%

Less than  $75K $75K-$99,999 $100K-$249,999 $250K or more

INCOME LEVELS - ANNUAL

Nielsen Scarborough, Charleston, SC 2024 Release 1 Total (Sep-Dec 2023 / Dec-Jun 2024) cume Target: Broadcast stations viewed past 7 days: CW

GENDER

MALE (45%)

FEMALE (55%)

Are Pet Owners

53
%

HOME OWNERSHIP

CW Viewer Profile

ETHNICITY

White (60%)

African-Amer (39%)

Asian (1%)

Other (0%)



TELEVISION OFFERS INFLUENCE

When asked ƞHave TV ads influenced 
your online search selections?Ɵ

When visiting a TV stationƜs website 
or app, do you view the ads?Ɵ

Source: GfK TVB Purchase Funnel 2024; A18+, A18-34, A18-49, A25-54, A35-64, A35+



THE HALO EFFECT

Advertising In News¹
¹is brand safe, increases trust, and drives consumer action

Consumer Trust in 
News

To what degree do consumers place 
their trust in news?

The news Trust Halo 
for Brands

How does the association between 
trusted News sources and 
advertising impact brand 

perception?

News Drives 
Consumer Action

What additional brand benefits are 
the result of ad adjacencies within 

trusted News sources?



THE HALO EFFECT

How Advertising in News Benefits Brands

Å 7 in 10 Consider their preferred News 
sources to be trustworthy

Å Advertising in News creates a consumer 
trust halo for brands across all advertising 

verticals

Å 47% of consumers report that advertising 
in news increases positive perception of 

brand attributes

Å 42% of consumers say advertising in news 
drives brand engagement and action



1,950,128
AVERAGE PAGE VIEWS PER MONTH

14

852,360
AVERAGE MONTHLY VISITORS

Counton2.com

MALE
43%FEMALE

57%

COUNTON2.COM USERS

8%

67%

30%

0%

20%

40%

60%

80%

18-24 25-54 55+

AGE

Source: CountOn2.com July 2024 ð July 2025 



V Pre-Roll Video

V Outstream Video

V Mobile Video Overlay

V In Banner Video Ads

V Sponsorships

V Native 

V Lifestyle Video Segments

V Live stream News 2

V Display Ads

V Rich Media

V Takeovers

V App Opens

V Interstitials

15

Counton2.com Products



WCBD+ Charleston

Introducing our new CTV 
Streaming App!

Now available on Apple TV, Roku and 
Amazon Fire streaming devices and 
connected Smart TVs.

The app is available to download for FREE in these app stores!



Å24-hour live streaming featuring all Count on News 2 
newscasts, lifestyle, sports programming and more 

ÅLive breaking news coverage
ÅtǊƻƎǊŀƳƳƛƴƎ ŦǊƻƳ bŜȄǎǘŀǊΩǎ bŜǿǎ bŀǘƛƻƴ ŀƴŘ ƻǘƘŜǊ ǊŜƎƛƻƴŀƭ 

affiliates 
ÅOn-demand programming 
ÅThe most popular content our viewers enjoy
ÅLatest News
ÅWeather
ÅSports 
ÅWŜŘΩǎ WƻǳǊƴŀƭǎ
ÅGrace On The Go
ÅPets on 2 Segments
ÅLoving Living Local with Libby James

*CTV programming subject to change

What Is WCBD+



LIVING LOCAL (Lifestyle Segment)
Charleston, South Carolina

ABOUT THE SHOW
Living Local airs Monday through Friday @ 1230pm on NBC, News 2.  It focuses on providing our audience with 
informative, useful, and enlightening content.  The program features a variety of community organizations, local 
businesses, and events happening across the Lowcountry.      

BE A PART OF THE SHOW!  LIVING LOCAL SEGMENTS
Segments are centered around 2-3 topics provided by the interviewee and shot on location (or zoom). Through 
thoughtful conversation, we have a 2 to 3 minute interview. These segments are pre-produced, unscripted and we 
look to capture footage and/or use photographs/video that best describe the personality and/or atmosphere of the 
interview/business. 

Å Produced program will air 3x on WCBDŰs Living Local

Å Air Dates based on availability and time frame of the segment

Å Living Local segment link (to view) for sharing/posting

Å Segment uploaded to our Living Local page

Å Each aired segment will reach approximately 9,000 

households

Å 2 Static social media posts

Å IG: LivingLocalCHS

Å FB: Living Local Charleston

Host
Libby James

(1 segment, 3 total airings)

2 Social Post ŭ Meta



WCBD Sports Viewer Profile

Home ValueHousehold Income

Education

74%

Children in HH

25%

Home Ownership

Source:  Comscore, Program Ranker, Market:  Charleston, SC, Stations:  WCBD Date:  Dec 30, 2024 ï Jul 20, 2025  Time Period:  M-SU 3a-3a Sports Only

are home

owners

68%
Own homes 

with a value of 

at least $250k

34%

17%13%

36%

$0-$49,999 $50k - $74,999

$75k - $99,999 $100k+

62%

38%

Male Female

Gender

9%

17%

17%

16%

18%

23%

A18-24

A25-34

A35-44

A55-64

A65+

A45-54

Age Range

19%

57%

19%

High
School
Grad

College Post
Graduate



More Fans Watch the NFL on WCBD than Any Other Local Station

43,283
Average NFL Audience

38,209 35,571

23,097 11,990



WCBD NFL Viewers

61%

39%Men
Women

30% 
Children 
Present

12%88%

71%
Own

 Home

6%

22%

31%
25%

16%

Some HS HS
Diploma

Some
College

College
Graduate

Grad
School

TOP OCCUPATION CATEGORIES

Active
Military

Professional-
Technical

44% 
have a HHI 
of $100k+

10%

18%

18%
17%

18%

19%

AGE RANGE

A18-24 A25-34 A35-44 A45-54 A55-64 A65+

33% 
listen to 

podcasts

42% 
use 

Facebook

TOP STREAMING SERVICES

Source:  ComscoreTV, Program Based Ranker, WCBD, Date:  7/29/2024 т 2/9/2025. NFL Games Only including
 Superbowl  Men/Women based on Persons M2+ and W2+ Advanced Audience metrics based on HH With

Professional-
Management



µ̦ͽ̧̪ µ̧ͽ̧̪ µ̨ͽ̧̪ µ̩ͽ̧̪

2025 Biggest Moments

May 3

Jun 18 2ͬ1 Nov 27ºĎş ͽ̧̪ ͬWĎāͽ̧̫

Feb 14ͬ 16 Sept 25  ͬ28 zăŭ ͽ̧̪ ͬjűŁ ͽ̧̫

Jul 12 1ͬ9

20th Season



µ̦ͽ̧̫ µ̧ͽ̧̫ µ̨ͽ̧̫ µ̩ͽ̧̫

2026 Biggest Moments

May 2

Jun 18 2ͬ1 Jul 12 1ͬ9Feb 6 2ͬ2

Dec 5

Nov 26
ºĎş ͽ̧̫ ͬ
WĎāͽ̧̬

OctMar 6- 15

zăŭ ͽ̧̫ ͬjűŁ ͽ̧̬

Apr -  Jun

May -  SepFeb 8 Feb 13ͬ 15

20th Anniversary



What to Watch: NBC September 2025



What to Watch: NBC October 2025



What To Watch: CW Fall 2024 Primetime Line up ς 2025 Coming Soon



Welcome The NBA on NBC/Peacock Starting October 2025!



Home To The NASCAR XFINITY Series



29

Olympics 
February 6-22

Paralympics 
March 6-15

Looking Ahead: 2026 Winter Olympics ς Milan Cortina


